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Abstract:    
Among them: a candy table made up of dozens of treats all in Kaylin's wedding colors; cupcakes arranged to
look like a wedding gown; and a life-size metal silhouette of a bride that became a decorative focal point for the
event. Because she is crafty, Kowalik was able to replicate many of the effects she found on Pinterest herself.
According to a Pew Research Center report published in January of this year, Pinterest is the fourth most
popular social networking site, behind Facebook, Twitter and Instagram.   
Links: Check for Full Text @ JMU 
Full text:   
Sept. 18--On her Metra commute from Tinley Park to Chicago each day, Sydney Sodergren fills the time
compiling ideas for her upcoming wedding.  
A primary source: Pinterest, the online bookmarking site that is changing the way consumers and retailers do
business.  
Sodergren, who is planning an October 2016 event, said she enters a key word or phrase, such as "wedding
flowers," and Pinterest responds by populating a variety of subcategories with ideas.  
"I am still in the early stages of planning but I already have all sorts of ideas on my (Pinterest) wedding board --
color palates, flowers, centerpieces, favor ideas, etc.," she said. "I love being able to 'pin' things that interest me
and have my inspiration or 'pinspiration' saved in a single place to compare at a later time."  
When Sue Kowalik was planning a bridal shower for her daughter, Kaylin, last year, the Tinley Park mother of
two also turned to Pinterest.  
"I love it. I get so many good ideas from it," Kowalik said.  
Among them: a candy table made up of dozens of treats all in Kaylin's wedding colors; cupcakes arranged to
look like a wedding gown; and a life-size metal silhouette of a bride that became a decorative focal point for the
event. Because she is crafty, Kowalik was able to replicate many of the effects she found on Pinterest herself.  
Increasingly, consumers and business owners are turning to Pinterest to find ways to share and market creative
ideas. A big segment of that market is made up of wedding and party planners, although Pinterest is also
popular with people seeking ideas on fashion, cooking, home decorating, travel and sports. Users "pin" photos,
recipes, articles and links to their virtual boards, which can be shared with other users or kept private, to be
called up on a mobile device as a visual reminder when shopping or planning an event.  
Pinterest, which debuted in 2010, invites users to build boards that reflect their likes or interests on all kinds of
subjects. It's kind of a sleek, fast, technologically advanced way of flipping through magazines, ripping out
pictures or articles and attaching them to a poster board but without scissors, paper or glue.  
Pinterest spokesperson Jamie Favazza described the online tool as "a visual bookmarking tool for saving and
discovering creative ideas."  
Favazza said, although the company doesn't disclose much information about its users, according to comScore,
Pinterest has 70 million monthly active users, most of whom are women and 80 percent of whom access the
site via a mobile phone.  
According to a Pew Research Center report published in January of this year, Pinterest is the fourth most
popular social networking site, behind Facebook, Twitter and Instagram.  
The challenge for Pinterest users can be translating those virtuals boards filled with likes and wants into reality,
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since the ideas can come from a gamut of sources. To make it work, some users turn to crafting. Others hunt
for local vendors who can put the look together for them.  
Savvy businesses are tapping into that market by making the search easier, either by asking to see customers'
boards or by opening their own Pinterest account to make their ideas available.  
Deb Rapacz, a marketing professor at St. Xavier University on Chicago's south side, said she loves Pinterest.  
"The tool is very low pressure. Very quietly, you can pull together your own collection of what you think is cool,"
she said.  
Unlike Facebook or Twitter, there is no pressure to engage with other users, unless you want to, she said.  
Pinterest's popularity, Rapacz said, is a reflection of society's increasing desire to personalize everything, to
make everything "about me."  
With Pinterest, she said, "You're telling a story about yourself, about what you like, about what's important to
you, in multidimensional boards."  
Rapacz said she uses Pinterest to collect images of the things she likes but also to package her marketing
ideas. Retailers, she said, can use the site to their advantage by bundling products, thus making it easier for
consumers to achieve an effect that is personally appealing to them.  
Many national retailers, including Michaels, have a presence on Pinterest. "Their pages are not coupon heavy
or sales fliers," Rapacz said. "They're just trying to show that they support this kind of expression."  
Michaels, in particular, is tapping a resurgence in interest in the Do-It-Yourself market, which has been
enhanced by Pinterest.  
Steve Carlotti, Michaels executive vice president for marketing, said a decade ago, there was no such thing as
Pinterest, and DIY-focused sites such as Etsy were brand new. Michaels had only around 900 stores then, he
said. Today, there are nearly 1,200 such stores, he added. "And our website gets 9 million unique visitors per
month."  
The brick and mortar stores frequently offer classes and Michaels has online instructions for many of the crafts,
the most popular of which seem to be holiday- or special occasion-based, such as weddings, as well as home
decor.  
Sodergren, 24, said she especially likes the DIY ideas she finds on Pinterest.  
"I consider myself a pretty crafty person and I love being able to replicate an idea which I've seen and give it my
own personal touch. DIY ideas can be small but I love that it makes one's personality shine on their special
day," she said.  
Small business, big reach  
Local businesses are tapping into the Pinterest phenomenon, as well.  
Amy Coghill, banquet manager at Silver Lake Country Club in Orland Park, said, "This is the generation that
injects its personality into everything."  
As a result, she said, "Wedding planning is getting a lot more fun. It's not like when Mom and Dad were paying
for everything and they dictated everything."  
This generation, which has lived through a recession, is also more practical, she said.  
They don't want to give out favors, unless they're something usable or edible, and they want to get married and
have their reception at the same place, she said. Twelve years ago, she said, Silver Lake had one ceremony on
site. Now 75 percent of the weddings the facility hosts each year include the actual wedding, she said.  
"It just makes for an easier day," Coghill said.  
While most couples still opt for a family style meal, because it gives them the biggest bang for their buck,
Coghill said, they definitely want to individualize the decorations, music and desserts.  
"It's funny," she said. "They say they don't want to do what everyone else is doing but yet they do. They want to
say they're doing something totally unique but in the end, instead of listening to parental pressure, they go to
the Internet.  
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"So the peer pressure today is from the Internet. Pinterest has taken the place of family pressure. We don't ask
our friends for recommendations anymore, we go online and check out what everyone else is doing, and check
the reviews," she said.  
Beth Fahey, co-owner of Creative Cakes in Tinley Park, said, "Five years ago, people would go to our website,
look at what we had and say, 'Oh, I like that, I want that.' Now, they've searched the world and they bring ideas
to us."  
Pinterest really has had an impact, she said, particularly on the wedding industry.  
"We're embracing it," she said.  
Creative Cakes has a Pinterest presence (pinterest.com/creativecakesil/), Fahey said. "We're helping
consumers get that personalized look they want without requiring them to do the work themselves. We're trying
to show that we've got amazing desserts, we're a one-stop shop. We get your Pinterest wants and needs and
we'll totally cater to that.  
"Often, at wedding and custom cake consultations, we ask to see their Pinterest boards so that we can get a
sense of what they like. It helps a lot," she said.  
The big thing today is the dessert table, she said.  
"They're super Pinteresty looking. Brides want a little bit of this, a little bit of that. They don't want a big cake
anymore. They want smaller cakes or groupings of cakes and other different desserts," she said. "The displays
are very color centric. Colors we're seeing lately are pinks and golds."  
Christy O'Connor, event specialist at BoKay and Company in Frankfort, said "every single bride" that contacts
that florist has a Pinterest account. So does BoKay (pinterest.com/bokayandco/).  
"We tell people when they're making their appointment to send us their board so we can get a feel for what
they're looking for," she said.  
Pairing wants with vendors  
The Knot, a national wedding planning resource, provides a forum on its website for brides to match Pinterest
ideas with vendors in their area.  
Associate Editor Ivy Jacobson said buying local helps consumers avert high shipping costs and, for those
whose free time or talents are limited, avoid having to do the work themselves.  
"Not everything you see (on Pinterest) is available everywhere. We show you vendors in your area who can
give you the effect you want," she said.  
"We've found a way to take the interest in Pinterest and make it more helpful, make it more realistic to our
market," she said. "It's all about the local connections and what's going to work for you."  
Melinda Herron, a wedding planner in Oak Lawn, said her business thrives on those who are determined to
have a truly unique experience.  
"People are moving away from tradition," Herron said. "They want lofty spaces and a blank canvas to start with."
 
They get ideas on how to decorate that space, as well as what to serve and how to add their special touch, from
Pinterest, she said.  
Herron said the demand to personalize is hardly limited to weddings. She said she gets requests for customized
events for anniversaries, birthday parties and even corporate team building outings.  
The Knot's Jacobson said DIYers who plan to do some of the work themselves should channel their energies
into paper goods, such as menus, guest books and table numbers.  
For reasons of time, energy, safety and to avoid regrets, she said The Knot staff advise leaving the food, cake,
music, flowers and photography to the professionals.  
Put simply, she said, it's really tough to get married and run the show at the same time.  
dvickroy@tribpub.com  
@dvickroy  
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For more information on The Knot, visit theknot.com  
For more information on Michaels, visit michaels.com  
For more information on Creative Cakes, visit realbuttercream.com  
For more information on BoKay and Co., visit bokayandcompany.com  
For more information on Melinda Herron, call 800-896-2945  
For more information on Pinterest, visit pinterest.com  
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